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Bachelor of Science in Marketing Curriculum 2016 
 
Curriculum 
This curriculum is for new B.S. in Marketing students starting in the fall of 2014. If you began the B.S. in 
Marketing program prior to the fall of 2014 please contact the Office of Academic Advising and set up 
an appointment with your advisor. 
Total credits: 120 
 
General Education Requirements (30 Credits) 
 
BUSINESS CORE (39 CREDITS) 
ACT 2200 Financial Accounting   3 credits 
ACT 2300 Managerial Accounting   3 credits 
FIN 3010 Corporation Finance   3 credits 
INB 3550 International Business   3 credits 
ISM 3660 Management Information Systems   3 credits 
MGT 2050 Principles of Management   3 credits 
MGT 2150 Business Law I   3 credits 
MGT 4100 Business Ethics   3 credits 
MGT 4170 Organizational Behavior   3 credits 
MGT 4880 Business Strategy and Policy   3 credits 
MKT 3050 Marketing Principles and Application   3 credits 
OPS 3880 Operations Management   3 credits 
TECH 
1110 
Technology in Information Age   
3 credits 
 
MARKETING MAJOR REQUIREMENTS (12 CREDITS) 
MKT 3060 Consumer Behavior   3 credits 
MKT 4100 Integrated Marketing Communication   3 credits 
MKT 4700 Marketing Research   3 credits 
MKT 4710 Marketing Strategy   3 credits 
 
Students are required to select one of the following Concentrations: 
MARKETING MANAGEMENT (12 CREDITS) 
MKT 3210 Professional Selling   3 credits 
MKT 3100 Services Marketing   3 credits 
MKT 3800 Entrepreneurial Marketing   3 credits 
MKT 3900 Marketing Internship   3 credits 
 
PROFESSIONAL SALES (12 CREDITS) 
MKT 3210 Professional Selling   3 credits 
MKT 3220 Advanced Selling   3 credits 
MKT 3230 Managing the Sales Force   3 credits 
MKT 3900 Marketing Internship   3 credits 
 
DIGITAL AND SOCIAL MEDIA (12 CREDITS) 
MKT 3600 Digital and Search Engine Marketing   3 credits 
MKT 3605 Content Marketing   3 credits 
MKT 3610 Social Networking   3 credits 
MKT 3900 Marketing Internship   3 credits 
 
SERVICE AND RETAIL MARKETING (12 CREDITS) 
MKT 3100 Services Marketing   3 credits 
MKT 3110 Retail Management   3 credits 
MKT 3510 Customer Value & Relationship Marketing   3 credits 
MKT 3900 Marketing Internship   3 credits 
 
GLOBAL AND REGIONAL MARKETS (12 CREDITS) 
MKT 3320 International Marketing   3 credits 
MKT 3900 Marketing Internship   3 credits 
INB 4300 Export/Import Trade   3 credits 
ECN 4300 International Economics   3 credits 
Open Electives (27 credits) 
Contact Us for additional information or proceed to our Application for Admission. 
 
Current students: Please consult your Academic Advisor for program requirements or access SharkLink 
for your CAPP report. Program requirements are subject to change, and your Academic Advisor or CAPP 
report can provide you with the courses required for your catalog term. 
 
 
 
 
 
